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[bookmark: _GoBack]Product Promotion
Describe the product or service, including its main characteristics.
We are looking to bring to the market a smartphone that has a long battery life. One that would last at least three days without necessarily having to be plugged into a charger. The smartphone should also still be able to run heavy applications and have features just like other smartphones do. Its main attractive characteristic that makes it unique is the fact that it has a long-lived battery life, which is a feature that most smartphone users in the modern world desire. 
Why do you believe this product is worthwhile?
This product has all features that most successful products have. These features include: 
· Its features are totally unique. The market has nothing like this. It features a cool astonishing look that can easily grab attention. 
· It has mass appeal. This means that the target audience is large, and almost anyone can use it ("Forbes Welcome", 2017). 
· It fills in a niche that has been constantly neglected in the market. It therefore solves a problem that has been bothering the target audience for long. 
· Describing this product to the potential audience is easy. One can easily explain how this product works. 
· We have established possible questions that users may ask, and the findings show that the questions can be easily answered. Going by this, we can comfortably say that we are prepared for any questions that clients may ask. 
· This product is credible. This can be proven by the numerous number of positive testimonials it is getting from the ones who have tested it. The testimonials that have been collected represent the true perception of the consumer about this product. These testimonials will be used to market the product. 
· The product is multifunctional. Various functions have been integrated into this product and therefore, it would find meaning to many audiences. The numerous functions also make it difficult for potential competitors to build a product that is well established as this, making our product more dominant in the market. 
A profile of your audience/s. Why are these audience/s important? How different would you approach each audience?
	Geographically, most of those we are targeting are located urban and suburban centers. These places attract large crowds and residents who have access to proper internet and television media. Approaching this audience would be easier done through the internet and through advertisements ("Examples of Target Market Profiles", 2017). 
	Demographically, we are targeting the working class. These include the high-income and mid-income earners. These audiences are important since they are the ones who are out of their residential places most of the time for work purposes, and who get much less time to have their phone charging. They are also the ones who would probably afford the product because of the high price it is set to have. These audiences will easily be approached through the internet and advertisements too. 


	
Explain how you would establish credibility.
Credibility is established by making customers trust the product. This means that we have to build honesty. To do this, the following steps would be taken: 
· Sensitivity: this means that we would show empathy to our customers. Showing empathy can be achieved by not only fully understanding the desires of the customers, but by also understanding their general backgrounds. 
· Being transparent: the solid building block of honesty is transparency. This is because at some point, the customers will fully understand the product at some point, and based on the credibility of information one gave them, they will choose to believe in it or not (Gasca & more, 2017). 
· Being objective: this works as it helps reach the objectives that have been set. Being subjective will only make one look like he is preaching. Subjects that do not concern the product will be eliminated for the product promotion team to remain with those subjects that directly affect the product. 
· Looking for endorsements: Being endorsed by a brand that has already left its mark on the market is a sure way of promoting the credibility of a product. This is because endorsements transfer the trust that consumers have in the brand that is endorsing to the product that is being endorsed. 
· Feedback: This is a crucial element in almost every aspect of life, including promoting a product. The plan is to establish multiple platforms through which we can achieve direct and efficient communication with the product’s customer base. The personal touch of having a product owner directly conversing with the consumers is a sure way of promoting credibility.  
Select the appropriate channel for delivering your message based on context, audience, and purpose.
Advertisements, the internet, and social media promotions would be the best way to reach out to our audience based on these aforementioned parameters. 
Explain why you selected the channel.
Before picking the communication channel, several factors were considered. Some of them are outlined below:
· The target audience: based on the type of audience we are targeting, advertisements and the internet will prove to be an efficient tool when trying to reach out to them. Other platforms were ruled out due to various reasons such as them not being able to influence decisions made when the audience is purchasing the product. Some of them could not be able to reach the target audience as expected ("How to Determine the Appropriate Communication Channel", 2017). 
· We settled on the three different platforms because of the diversity in the messages we want to communicate to our target audience. We have both short pieces of information we wish to deliver, and large chunks of information that we would want the audience to get. The short messages would be suitably conveyed through the internet, more specifically, through social media. Short tweets would be sufficient to do this. Advertisements would come in handy in situations where we have huge chunks of information to pass to our audience. Adverts create room for more depth in a topic, and allow for one to explain different benefits that the product has to offer. 
· The cost of advertising and putting product information on the internet was also established, and compared to other costs such as those associated with publishing articles about the products on magazines. It was established that the cost of advertising would be much cheaper compared to the rest, considering the audience it would cover. 
· The internet and television advertisements are very interactive. We established that most of our target audience use the internet more often, and spend long hours on social media. This means that we will have much of their attention if the product is consistently put up on social media sites.  
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